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Foreword from our Founder
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Our Research

Our Membership

Our Design

Our Education and Advocacy



2021 has been a year of continued challenge and
opportunity in the fields of global health and
water, sanitation and hygiene (WASH). I dove
back into school to receive my accelerated MBA
at Emory University's Goizueta Business School
with a concentration in Social Impact and
Strategy in order to help drive the sustainable
business development of Wish for WASH and other  
social businesses in this pandemic era. 

We've seen an unprecedented amount of
commitment to our mission from our members and
stakeholders which has enabled us to continue
growing the depth and breadth of our work.
We’re a community of 160+ multigenerational +
multidisciplinary passioneers (with 112 active
members) and 11 partner organizations currently
spanning 11 states and 2 countries. Over the past
7 years, we have collectively reached 100,000+

people globally with our innovative WASH
research, design and education products,
programs and projects. 

We seek to challenge the status quo in the name
of sustainable progress and inclusive innovation -
and all with a human-centered design mindset. 

It’s truly the joy of a lifetime to have the chance to
learn, build and lead this incredible poop group.
Thank you for your continued time and support of
our work because #everybodypoops. 

FOREWARD
FROM OUR
FOUNDER

According to the World Health Organization, over 4 billion
people lack access to safely managed sanitation, which is
a statistic that disproportionately hinders the livelihoods
of women, girls and other marginalized groups globally.
Everybody poops, but everybody and every community
does not have somewhere to safely and hygienically get
poop and pathogens away from people.

THE PROBLEM

The vision of the Wish for WASH (W4W) Collective
(comprised of both  for-profit and non-profit arms) is to
disrupt the water, sanitation and hygiene (WASH) sector by
creating a more diverse pipeline of people, products, and
programs in the WASH sector by bringing innovation to
sanitation.

OUR VISION

OUR MISSION

The mission of the W4W Collective is to to catalyze
sustainable and equitable solutions towards the United
Nation’s (UN) Sustainable Development Goal (SDG) 6 at
function at the intersection of innovation and inclusion.
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Jasmine Burton
Founder, Executive Director and CEO of Wish for WASH

https://www.linkedin.com/feed/hashtag/?keywords=wash&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A6874740176845893632
https://www.linkedin.com/feed/hashtag/?keywords=humancentereddesign&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A6874740176845893632


"I am glad I was able to participate in the
internship program as well as continue to work

with the W4W team. It has been and continues to
be a valuable experience." 

 
- 1st Year Wish for WASH member
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OUR 
MEMBERSHIP
WHO WE ARE

We are a community of 160+ Human
Centered Designers in the Sanitation
Economy that are trained via participatory
methods in project leadership and
multidisciplinary collaborations across
sectors and generations, while embracing
a “fail forward” ethos.  

We are fostering empathy in this new
pipeline of leadership in the WASH and
Global Health sectors through meaningful
youth engagement and GESI approaches
that are central in all of our work. 

We are creating a multiplier effect via our
‘training-of-the-trainers’ inspired model.

We are a platform for knowledge sharing,
thought leadership, professional
development and networking.

2021 ACTIVE MEMBERSHIP

Here is a snapshot of our 2021 membership
by the numbers (based on a 58% response
rate for our annual internal survey) : 

112 
active and meaningfully engaged
members 

2500+
hours of work for both internal and
external W4W projects in 2021

92% 
of our members are under 30 years 

68.3% 
 of our members identify as women

28
new members joined W4W in 2021

50
students including undergraduate and
graduate students worked in W4W this
year - including those in PhD, MSc,
MPH, & MBA programs.



"I have had a great experience with Wish for WASH so far and would love to continue to be involved and
possibly be involved with leadership in the future." 

 
- 1st Year Wish for WASH member

2021 ACTIVE MEMBERSHIP - DEEPER DIVE

11
states and 2 countries are home for our
members

34+
members were involved for more than
2 years 

~16
of our members are working with Wish
for WASH and are not currently in
school 

88% 
 of our members are either satisfied or
very satisfied with their work
experience with Wish for WASH

76%
of our members reportedly gained a
new skill through their work with Wish
for WASH

(based on a 58% response rate for our annual internal survey)
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A distribution of Wish for WASH members across various

workstreams. Research is our most supported area of work in 2021.



3
research pieces published both
formally and informally (with 1
conference presentation) 

17
authors under 30 years of age

16
woman-identifying authors

6
undergraduate majors represented
in our Wish for WASH research
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OUR 
RESEARCH
2021 RESEARCH ACHIEVEMENTS
We seek to create relevant and actionable research at the intersection of innovation and inclusion in
the Sanitation Economy while also prioritizing diverse representation in authorship and major. Our work
spans engineering analysis/reviews, peer-reviewed academic reviews/analysis, and gray literature. This
is a snapshot of our 2021 research accomplishments by the numbers (based on a 58% response rate for
our annual internal survey) : 



Our perspective piece "Failure of the “Gold Standard”: The Role of
a Mixed Methods Research Toolkit and Human-Centered Design in
Transformative WASH" was published in the  Environmental Health
Insight's special issue on 'Learning From Failure in Environmental
and Public Health Research' in May 2021. 

PEER REVIEWED PUBLICATION

POSTER PRESENTATION 

We presented our preliminary findings for our working manuscript
entitled "Understanding Unmet Sanitation Needs of
Underrepresented Populations in the United States" at the 2021
Global Health Innovation Conference in April 2021. 

GRAY LITERATION PUBLICATIONS 

One of our project teams conducted research and produced an
informal literature review and technology analysis on the case
for self cleaning technologies and methodologies in public
toilets. 
A different project team produced a critical analysis and
literature review on Bathroom and Toilet Engineering Norms for
Products both on and Off Grid. 
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https://journals.sagepub.com/doi/10.1177/11786302211018391
https://journals.sagepub.com/doi/full/10.1177/11786302211018391
http://www.wishforwashthinks.org/a-rapid-technology-analysis-the-case-for-self-cleaning-technologies-and-methodologies-in-public-toilets/
http://www.wishforwashthinks.org/a-rapid-technology-analysis-the-case-for-self-cleaning-technologies-and-methodologies-in-public-toilets/
http://www.wishforwashthinks.org/a-critical-analysis-bathroom-and-toilet-engineering-and-design-norms-for-products-that-are-both-on-and-off-grid/
http://www.wishforwashthinks.org/a-critical-analysis-bathroom-and-toilet-engineering-and-design-norms-for-products-that-are-both-on-and-off-grid/


3
 product development projects
were conducted (and continued) in
2021 across the Wish for WASH
Collective

27
product designers/engineers under
30 years of age

8
women designers and engineers
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OUR 
DESIGN
2021 DESIGN ACHIEVEMENTS
Design thinking and human-centered design are cross-cutting methodologies and approaches across all
of our workstreams. However, we seek to also capture the impact of our work that fits more in to the
traditional product development space.  This is a snapshot of our 2021 design accomplishments by the
numbers (based on a 58% response rate for our annual internal survey) : 



As Georgia Tech affiliated organizations that promote innovation in
STEM and WASH (water, sanitation and hygiene) related work, Wish
for WASH Thinks and Culturea have joined forces for a
collaborative research project entitled Pipe Dream: A Circular
Sanitation Technology Prototyping Project. This team has research,
designed, fundraised and sourced parts to trial a bioreactor in
spring 2022. 

DESIGNING OFF GRID SANITATION

 In line with the Pipe Dream project (listed above), this team
conducted a  market research analysis that showcases the current
landscape of toilet products that are both off-grid and available
for purchase on the United States market and conducted a survey
and series of focus groups about off-grid experiences in fall 2020.
The final design research report can be found here. 

SAFICHOO 3.0 DESIGN 

As of January 2020, Wish for WASH LLC (W4W LLC) is a holding
company that houses the WASH-related intellectual property and
business prowess to carry out and support the work of its sister
company and non-profit organization, Wish for WASH Thinks, Inc
(our collective’s operational arm). Through W4W LLC, we
completed the 3.0 version of the patent-pending SafiChoo toilet. 
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BIOREACTOR RESEARCH & DEVELOPMENT
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https://www.culturea.io/pipedream
http://www.wishforwashthinks.org/designing-for-off-grid-sanitation-a-research-process-book/
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OUR 
EDUCATION

440+
learners were directly reached through our
curricula pilots and educational events this
year

35
global & educational speaking
events conducted by Wish for
WASH leadership that reached
6500+ people in 2021 alone.

11 
community design jams conducted by our
design thinking team

13
 Period Futures Provocations amplified and
5 Period Futurists highlighted

40
design thinking coaches and facilitators
trained (2 internal to Wish for WASH and
38 professional educators)

2021 EDUCATION & ADVOCACY ACHIEVEMENTS
We work with 10 Atlanta based organizations to create, pilot and scale WASH-related curricula and
educational content to proliferate the use to diverse STEM and design thinking leaders in this pace. This
is a snapshot of our 2021 education accomplishments by the numbers (based on a 58% response rate for
our annual internal survey) : 
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Our community-based design thinking and education team conducted 11 design
jams with 4 different organizational partners. We created a new design thinking
framework called CLAP, created a 'coaches training program', and piloted the
business model of this work. Read more about our design jams here. 

COMMUNITY-BASED DESIGN JAMS & CLAP CURRICULA01

Our IRC curricula development team creates, pilots and iterates micro-
learning experiences related to WASH for adult ESOL learners who are
resettled refugees in the Atlanta area. This year our team piloted beginner
plumbing, menstrual health, and vaccine curriculums with ~12-15 learners. 
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Period Futures is a project that seeks to spark curiosity, conversation, and
commitment in the menstrual health space to unlock positive #periodfutures. This
project was officially housed under the Wish for WASH umbrella this year and has
released 13 provocations and highlighted 5 Period Futurists. View our press
release here and learn more about Period Futures here. 

PERIOD FUTURES03

INTERNATIONAL RESCUE COMMITTEE CURRICULA 
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http://www.wishforwashthinks.org/design-jams/
http://www.wishforwashthinks.org/design-jams/
https://drive.google.com/file/d/1yh1Ey29Y1TQEKU6Xrwsu_E8vEwuCShG7/view
https://www.periodfutures.org/
https://www.periodfutures.org/


MEDIA AND ADVOCACY WORK
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250,000+
 Impressions across Twitter, Facebook and
Linkedin

770
unique WASH-related articles, news,
pieces of research, etc amplified by Wish
for WASH x Period Futures on social media
(that is not affiliated with our work)

15
digital media and press pieces published
about W4W

15
blogs written and published by various
members of the W4W team in our Blog. 

Official Member
of Georgia STOMP!

https://medium.com/wish-for-wash-thinks
https://georgiastomp.com/


THANK YOU TO OUR
DONORS AND
SUPPORTERS OVER THE
PAST 7 YEARS!
To learn more about our work, buy our merchandise or donate please visit
www.wishforwash.com or email jasminekburton@wishforwash.com

http://www.wishforwash.com/
http://www.wishforwash.com/
mailto:jasminekburton@wishforwash.com

